* DNR'’s Public Land Strategy meets the
requirements of Public Act 240 of 2012 and
answers the following:

— Where public lands are located

— What values public lands provide

— How public lands are managed

— How public fands will be managed in the future

ngﬁ Location of DNR-managed lands

* 4.6 million
acres of
surface
ownershlp

* 6.4 million
acres of
mineral
ownership
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behalf of Michigan’s citizens. A large
percentage of Michigan’s current public land
was acquired through tax reversion or
landowners not paying property taxes.

¢ Decisions on which lands should be in public
ownership were deliberate and reflected state
policy and public opinion.
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Why public land
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DNR manages public lands to provide citizens and visitors
with opportunities to recreate, support local and rural
economies and protect unique places.
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¢ Public lands support Michigan’s economy and the
state’s quality of iife, and protect our special places.

« Six of the top ten tourist destinations in the state are
managed by the DNR.

* Public forests are a mainstay of the-ététe 5 $16 .
billion forest products industry.

* Public lands and assets support Michigan’s $17
billion tourism industry.

Public lands provide access for fishing, which
contributes $2.5 billion annually to Michigan’s
economy.
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Michigan’s 4.6 million acres of public land are a critical
component of hunting, which contributes $2.3 billion
annually to Michigan’s economy.

State parks host 22 million
visitors each year and last

year surpassed one million
camp nights.

Michigan has 12,000 miles of §
trails, and the most miles of
rails-to-tralls in the country.
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* More than 1,300 boat launches and 80 pubilc harbors support
a $4 billion boating industry.

* Michigan has the largest volume of natural gas storage of any
state, and 13 percent of that capacity is on public land
managed by the state.

* Snowmohillng contributes over $1 billion to Michigan’s
economy.

* ORV users spend $82 million annuaily on ORV-reiated trips.
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How the strategy ;"
; was developed

The Strategy Advisory Committee included:

s Charlie Becker, Plum Creek Timber Company

Rick Chapla, Right Place Inc.

Denise Cline, Northeast Michigan Council of Governments

Tim Ervin, Alliance for Economic Success

» Phil Koro and Jim Stachnik, Chevron North America Exploration and
Production Company

* Amy Mangus, Southeast Michigan Councill of Governments

* Dennis West, Northern Initiatives
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Met with the
10 counties
with the most
DNR-managed
public lands
and the five
counties with
the least
amount of
DNR-managed
public lands
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Statewide public meetings

¢ Heid statewide stakeholder meetings
¢ Sponsored 10 open houses
¢ Held six reglonal meetings

* Received over 600 public comments, online and
through e-mail
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. Goals and outcomes

* Measures and metrics to hold us accountable
* A new approach to local engagement

* Seven key actions for the future
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New strategy for land
acquisition and disposal

* Reviewed 4.6 million acres and initially identified
240,000 acres of “unconsolidated” ownership for
further review

« |dentified lands for strategic investment and disposal
in partnership with local leaders

* Focus on southern Lower Peninsula for increased
recreational opportunity
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The future:

Over the next six years, the DNR will:

o Focus regionally and act collaboratively

* Move aggressively to link facilities

¢ Become more data driven

¢ Unify plans with regions and local units of government
¢ Focus on quality facillties

¢ Increase public awareness of public land opportunities
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% our business ['ve been
2 in a lot of other states
and Michigan 1s
blessed with public
lands...”
— Jeff Poet. President
Jay s Sportng Goods
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